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ABSTRACT:

The weakening home macroeconomic situations mixed with persevering with subdued
international increase and its increasing spill over risks posed challenges to the banking
quarter. Several policy projects have been undertaken at some stage in the yr to handle these
demanding situations. On the regulatory and supervisory policy the front, the envisaged flow
toward danger-primarily based supervision, initiatives for advanced go border supervision
and cooperation and greater oversight of monetary conglomerates are vital. In the quick time
period, the pressure on banks’ asset excellent stays a major project. Many policies are
pondered to extend and support the banking infrastructure. Banks need to cagitalise on those
and play aprime position in supporting economic hobby and assembly the financial desires of
all the sections of society. Technology enables accelerated access of the banking machine,
increases price effectiveness and makes small price transactions feasible. Technology lets in
transactions to take region quicker and gives unparallel comfort thru numerous delivery
channels. Technology complements picks, creates new markets, and improves productiveness
and efficiency. Effective use of generation has a multiplier impact on increase and
improvement.

Key words: SBH, Banking Industry, Technology

1.0 INTRODUCTION:

In recent years, the banking enterprise around the world has been undergoing a short
transformation. The deepening of records technology has facilitated higher tracking and
fulfilment of commitments, multiple transport channels for on-line customers. The Indian
banking has welcomed this modification. As an increasing number of Indian banks appear at
the modern methods, inclusive of Online banking, to make a consumer's banking experience
greater handy, green, and effective. The use of net in banking has hugely reduced the physical
transfer of paper cash and currency from one place to another or even from one person to any
other which reduces charges for banks. It is also referred to as digital banking. It might also
encompass twine transfers, digital funds transfers, and credit score card, debit card. Internet
banking is allow to the use of automated teller system and phone transaction and also
websites for acting simple and advanced transaction without physical presence of customers
in financial institution, allowing consumer to submit their applications for different services,
make queries on their account stability and submit preparation to the bank and also
electronically transfer fund to their account, pay invoice and different banking transaction on
line. It also allows banks to amplify their markets for traditional deposit taking and credit
expansion activities, and to provide new products and services.

A bank is a financial organization in which an man or woman can deposit cash. Banks offer a
device for without problems shifting cash from one individual or commercial enterprise to
some other. Using banks and the cash offerings they offer saves an excellent quantity of time,
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and ensures that the funds of micro as well as macroeconomic marketers “skip palms” in a
legal and established way. There also are other varieties of monetary establishments that
operate similar to banks.

The broad variety of merchandise provided by SBH may be classified as follows:

A) Deposits

B) Advances

C) NRI Services

D) International Banking

E) Merchant Banking

A. Deposits: The State Bank of Hyderabad is offering the following different types of
deposits to suit the needs of various categories of customers.

1. Term Deposit Schemes

2. Term Deposit Schemes qualifying for the Income Tax benefit

3. Current Account

4. Savings Account

The following is the brief explanation of the sub categorization of the each type of deposit
offered by the Bank.

The following are different types of advances are offered by the bank to suit the requirements
of the different types of customers.

1. Personal Advances

2. Commercial and institutional advances

3. Advances to Micro Small and M edium Enterprises (M SV E)

4. Agricultural Advances

5. Other Agricultural advances.

2.0 LITERATURE REVIEW

Manisha, (2012) Marketing Communication becomes increasingly essential in today’s
aggressive environment. It will become mandatory for the banks to think significantly about
how they are able to compete successfully with other economic establishments. This has led
them to pay due importance to marketing conversation techniques. Marketing
Communication techniques carry out two unique features i.E. Appeal to the deposits on one
hand and entice the borrowers and users of offerings. In banking quarter advertising verbal
exchange factors are especially essential, they help to create powerful pics and a sense of
credibility, self assurance and assurance. Therefore it is crucial to assess all the elements of
communication strategy which can be used in banking carrier region. The gift look at
evaluates and compares the effectiveness of advertising communique strategies in public and
personal quarter banks.

Dipika, (2015) In this gift state of affairs of globalization, as we skip through 21st century,
one issue that we pass over very badly is the depletion of greenery. As every person in this
society is turning into increasingly more involved and involved approximately the herbal
environment, business corporations and corporations have started out enhancing their running
in an try to increase greenery to the maximum viable. Green banking manner combining
operational enhancements, era and changing purchaser behavior in banking business. It
method promoting environmental-friendly practices. This comes in many paperwork
consisting of — using online banking instead of department banking; paying pay ments on-line
rather than mailing them; establishing up CDs and money marketplace accounts at online
banks, rather than large multi-department banks; or locating the local financial institution
inside the vicinity this is taking the most important steps to aid nearby inexperienced
initiatives.
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Mvanitha Natarajan, (2018) These demanding situations, if now not addressed speedy and
effectively, may additionally bring about lack of possibilities as and when the financial
increase starts selecting up momentum. In a experience, it has implications for each- the
banks in addition to for the economic system as an entire, due to the fact a robust banking
gadget is one of the important pre-specifications in the quest for boom. This paper intend to
focus on the financial landscape and the emerging challenges for the banking gadget at the
modern-day juncture

3.0 TECHNOLOGICAL DEVELOPMENT IN BANKING

Banking has modified terrifically within the past few years. The adjustments are a couple of
and at a fast tempo within the time period of transformation of era development. It has turn
out to be completely depending on era as the service / product channel. Up gradation of
generation, innovation and modernization are the important thing elements of having
excellence in banking area. It will become necessary for a financial institution to distinguish
its merchandise from others. The differentiation may be in phrases of specialisation, new
products, increasing brought value by way of technology convergence. Technology in
banking area is one of the attention areas of banks. The banks in India are the use of
Information Technology (IT) no longer most effective to enhance their own internal
approaches but also to increase facilities and services to their clients. Technological
innovation no longer best enables a broader attain for client banking and monetary services,
but also complements its potential for persisted and inclusive boom. IT improves the front
give up operations with again end and allows in bringing down the transaction expenses for
the customers

4.0 ANALYSIS:

The high credit growth witnessed in current years has, however, not been matched by way of
good enough deposit growth. The boom in deposits in view that 2001-02 has been some
distance decrease than that required to assist general credit growth (Graph 1). Banks were
financing a great deal of the incremental credit score growth through unwinding their surplus
investments in authorities securities. What deposit boom that has been found is, furthermore,
focused inside the larger towns: presumably it's been helped by means of the high company
profitability leading to excessive corporate coins balances. The trend therefore indicates that
at the same time as banks may additionally were proactive in credit deployment, their
awareness on deposit mobilisation may additionally were less than adequate. The indication
that deposit boom in non metro regions has been sluggish can also imply that monetary
inclusion can also have suffered. We also want to remember that if deposit increase does now
not suit credit boom, excess demand could necessarily cause will increase in real interest
quotes leading to in addition opportunity of financial exclusion.
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Graph 1: Growth in aggregate deposits and credit
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Overall, it is clear from the current performance of the economic system and that of the
monetary sector tha a good deal of monetary zone boom has followed the recent acceleration
of financial boom in Hyderabad over all banks. We additionally look at that an awesome a
part of credit score growth has gone towards financing consumption and housing which
suggests widening of the economic machine. But deposit growth has been sluggish, in
particular outdoor metro areas, main to questions concerning economic deepening and
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inclusion.
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Graph 2: deposit growth
Progress of SBH over the Years
Year Net Profit Return on Earnings Profit per
(Amt in Rs. Assets (in per Share Employee (Rs.
Crores) Percentage) (inRs.) In Lakhs)
1994-95 43.60 0.62 - 0.313
1995-96 50.00 0.66 290 0.356
1996-97 5245 0.60 304.06 0.372
1997-98 97.12 0.91 563.00 0.681
1998-99 111.53 0.94 646.55 0.763
1999-2000 127.81 0.87 740.93 0.867

2000-01 150.22 0.90 870.84 1.13
2001-02 226.49 1.02 131299 1.65
200203 301.04 1.15 174719 2.25
2003-04 381.20 1.24 2209.86 2.87
2004-05 250.90 0.72 1454 .49 1.91
2005-06 427.04 1.13 247559 3.26
2006-07 505.50 1.15 293043 3.92
2007-08 556.99 1.00 322892 4.35
2008-09 615.81 0.91 3569.91 4.90
2009-10 866.71 1.03 4766.66 5.58
2010-11 1166.24 1.22 5620.38 7.89
2011-12 1298.27 1.15 6256.71 8.63
CAGR % 21.75 3.06 1950 2121

Source: Compiled from various Annual Reports of State Bank of Hyderabad
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Graph 3: Progress of SBH over the Years
Source: Compiled from Various Annual Reports of SBH
Chart 3 shows the Profitability of the State Bank of Hyderabad for the period 1994-95 to
2011- 12 in terms of Net Profit. From the chart it is clear that the State Bank of Hyderabad
has registered a consistent growth (except 2004-05) in terms of Net Profit.
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Graph 4 Priority Sector Lending By SBH
Chart 4 shows the Priority Sector Lending— Sector Wise. State Bank of Hyderabad registered
a consistent increase in the Total Priority Sector Lending for the period 1994-95 to 2011-12.
It registered a consistent growth for the Advances given to the Agriculture, Small & Medium
Enterprises and Small Business. However there is a decline in the advances to Other Priority
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Sector for the years 2007-10, increased for the year 2010-11 and again decreased for the year
2011-12.
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Chart 5 shows the Population group wise share of Branches of the State Bank of Hyderabad.
It is clear from the chart that the growth of Branches — Rural, Semi-Urban, Urban and
Metropolitan is consistent. Out of the total Branches the Semi-Urban Branches are higher in
number followed by Rural, Urban and Metropolitan branches in that order for the period
1995-96 to 2011-12.

Customer Satisfaction

Customer pleasure, a term frequently utilized in advertising and marketing, is a measure of
how products and services furnished through a organisation meet or surpass consumer
expectation. Customer pride is described as "the range of customers, or percent of total
clients, whose reported enjoy with a company, its merchandise, or its offerings (ratings)
exceeds certain pride dreams.” It is visible as a key overall performance indicator within
business. In a competitive marketplace where agencies compete for clients, consumer delight
is seen as a key differentiator and an increasing number of has turn out to be a key detail of
business approach.

"Within companies, client satisfaction ratings will have powerful effects. They attention
personnel at the importance of pleasing customers’ expectations. Furthermore, while those
rankings dip, they warn of problems that may affect sales and profitability. . . . These metrics
quantify an important dynamic. When an business enterprise has unswerving clients, it gains
tremendous word-of-mouth marketing, that is both unfastened and fairly effective.”

Customer Relationship: 'Knowing Your Customer' is a concept, which is easier said than
practiced. Banks face several hurdles in achieving this. In order that the produc lines are
targeted at the right customers, it is imperative that an integrated view of the customers is
available to the banks. The benefits flowing out of cross selling and up selling will remain a
far cry in the absence of this vital input. In this regard, the customer databases available with
most of the public sector banks, if not all, remain far from being enviable.
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Graph 6: Fully Computerized branches

5.0 CONCLUSION

Efficiency, Excellency, Effectiveness and different such phrases aren't superlative and
subsequently they do no longer have given measures or benchmarks. They are all
comparative phrases. In that experience it may be said that the State Bank of Hyderabad is
able to attain performance, for, in comparison to the past it is showing improvement in the
bench marks which it has constant for itself in its project declaration. Compared to the
enterprise averages and other Banks-organization clever State Bank of Hyderabad is a little in
the back of inside the Priority Sector Lending. However it's miles ahead than the State Bank
Group and the industry common in accepting Deposits and giving Advances and Branch
expansion in Rural and Semi Urban Areas. The Bank is duly giving its offerings within the
Financial Inclusion area and has nicely sort out Financial Inclusion Plan. The Bank has
Policies for enhancing Customer pleasure, Technology Up gradation and Human Resource
Development. Therefore it can be said that the State Bank of Hyderabad is capable of achieve
the performance and the journey continues to be on. Technology permits expanded
penetration of the banking system, increases price effectiveness and makes small price
transactions possible. Technology lets in transactions to take location quicker and offers
unparallel convenience through diverse transport channels. Technology enhances choices,
creates new markets, and improves productiveness and performance. Effective use of era has
a multiplier effect on increase and development.
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