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ABSTRACT 
 
This Paper will through a light on Digital marketing, its trend in past and present and its future 
in the globalized world. As marketing has become a very important tool for every industry to 
reach the consumer it's become very complex as to decide what the right medium for marketing 
is. As the world has modernized dramatically in the last decade digital media has reached every 
home and hence become a very important vehicle for marketing. This project will shows the 
various elements, advantages, comparisons and different marketing channels in digital 
Marketing. 
 
Keywords: Globalized, Digital media, marketing 
 
1. INTRODUCTION 
 
Digital Marketing (also Online Marketing, Internet Marketing or Web Marketing) is a collective 
name for marketing activity carried out online, as opposed to traditional marketing through 
print media, live promotions, TV and radio advertisement. 
 
The rapid growth of Digital Marketing Industry is a direct consequence of the global 
phenomenon that is the Internet, and effectiveness of Digital Marketing channels in generating 
revenue and awareness. Compared to traditional methods of advertising, Digital Marketing 
offers rather realistic costs (particularly important for small- and medium-size businesses and 
start-ups), accurate targeting and excellent reporting.  
 
Digital marketing activities  are search engine optimization (SEO), search engine marketing 
(SEM), content marketing, influencer marketing, content automation, campaign marketing, and 
e-commerce marketing, social media marketing, social media optimization, e-mail direct 
marketing, display advertising, e–books, optical disks and games, and any other form of digital 
media. It also extends to non-Internet channels that provide digital media, such as mobile 
phones (SMS and MMS), callback and on-hold mobile ring tones. The fundamental concept in 
digital marketing is based on the inbound marketing approach or generally it's called customer 
centric approach. 
 
2. REVIEW OF LITERATURE 
 
Digital marketing is the use of technologies to help marketing activities in order to improve  
customer knowledge by matching their needs  (Chaffey, 2013).Marketing has  been around for a 
long time. Business owners felt the need to spread the word about their products or services 
through newspapers and word of mouth. Digital marketing on the other end is becoming 
popular because it utilizes mass media devices like television, radio and the Internet. The most 
common digital marketing tool used today is Search Engine Optimization (SEO). Its role is to 
maximize the way search engines like Google find your website.  
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Digital marketing concept originated from the Internet and search engines ranking of websites. 
The first search engine was started in 1991 with a network protocol called Gopher for query and 
search. After the launch of Yahoo in 1994 companies started to maximize their ranking on the 
website (Smyth 2007). When the Internet bubble burst in 2001, market was dominated by 
Google and Yahoo for search optimization. Internet search traffic grew in 2006; the rise of 
search engine optimization grew for major companies like Google (Smyth 2007). In 2007, the 
usage of mobile devices increased the Internet usage on the move drastically and people all over 
the world started connecting with each other more conveniently through social media.  
 
In the developed world, companies have realized the importance of digital marketing. In order 
for businesses to be successful they will have to merge online with traditional methods for 
meeting the needs of customers more precisely (Parsons, Zeisser, Waitman 1996). Introduction 
of new technologies has creating new business opportunities for marketers to manage their 
websites and achieve their business objectives (Kiani, 1998).  
 
(Teo, 2005). More importantly, growth in digital marketing has been due to the rapid advances 
in technologies and changing market dynamics (Mort, Sullivan, Drennan, Judy, 2002). In order 
for digital marketing to deliver result for businesses, digital content such as accessibility, 
navigation and speed are defined as the key characteristics for marketing  
(Kanttila, 2004). 
 
Blogs as a tool for digital marketing have successfully created an impact for increasing sales 
revenue, especially for products where customers can read reviews and write comments about 
personal experiences. For businesses, online reviews have worked really well as part of their 
overall strategic marketing strategy (Zhang, 2013). Online services tools are more influencing 
than traditional methods of communication ( Helm, Möller, Mauroner, Conrad, 2013). As partof 
study, it is proven that users experience increase in self-esteem and enjoyment when they adapt 
to social media which itself is a motivating sign for businesses and marketing professional 
(Arnott, 2013). 
 
3. OBJECTIVE OF THE STUDY 
 
The main objective of this paper is to identify the effectiveness of digital marketing in the 
competitive market. The supportive objectives are following:  
 
 To show the various elements of digital marketing 
 To show the various advantages of digital marketing to the customers.  
 To show the marketing channels in digital marketing 

 
VARIOUS ELEMENTS OF DIGITAL MARKETING 
 
There are various elements by which digital marketing is formed. All forms operate through 
electronic devices. The most important elements of digital marketing are given below:  
 
ONLINE ADVERTISING  
 
Online advertising is a very important part of digital marketing. It is also called internet 
advertising through which company can deliver the message about the products or services. 
Internet-based advertising provides the content and ads that best matches to consumer interests. 
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Publishers put about their products or services on their websites so that consumers or users get 
free information. Advertisers should place more effective and relevant ads online. Through 
online advertising, company well controls its budget and it has full control on time.  
 
EMAIL MARKETING 
 
When message about the products or services is sent through email to the existing or potential 
consumer, it is defined as email marketing. Direct digital marketing is used to send ads, to build 
brand and customer loyalty, to build customer trust and to make brand awareness. Company can 
promote its products and services by using this element of digital marketing easily. It is 
relatively low cost comparing to advertising or other forms of media exposure.  
 
SOCIAL MEDIA  
 
Today, social media marketing is one of the most important digital marketing channels. It is a 
computer-based tool that allows people to create, exchange ideas, information and pictures 
about the company’s product or services. Through Facebook, company can promote events 
concerning product and services, run promotions that comply with the Facebook guidelines and 
explore new opportunities. Through Twitter, company can increase the awareness and visibility 
of their brand. It is the best tool for the promotion of company’s products and services. In 
LinkedIn, professionals write their profile and share information with others. Company can 
develop their profile in LinkedIn so that the professionals can view and can get more 
information about the company’s product and services. Google+ is also social media network 
that is more effective than other social media like Facebook, Twitter. It is not only simple social 
media network but also it is an authorship tool that links web-content directly with its owner.  
 
TEXT MESSAGING  
 
It is a way to send information about the products and services from cellular and smart phone 
devices. By using phone devices, company can send information in the form of text (SMS), 
pictures, video or audio (MMS). Marketing through cellphone SMS (Short Message Service) 
became increasingly popular in the early 2000s in Europe and some parts of Asia. One can send 
order confirmations, shipping alerts using text message. Using SMS for campaigns get faster 
and more substantial results. Under this technique, companies can send marketing messages to 
their customers in real-time, any time and can be confident that the message will be seen. 
Company can create a questionnaire and obtain valuable customer feedback essential to develop 
their products or services in future. 
 
AFFILIATE MARKETING 
 
Affiliate marketing is  a type of performance-based marketing. In this type of marketing, a 
company rewards affiliates for each visitor or customer they bring by marketing efforts they 
create on behalf of company. Industry has four core players: the merchant (also known as 
“retailer” or “brand”), the network, the publisher (also known as “the affiliate”) and the 
customer. The market has grown in such complexity resulting in the emergence of a secondary 
tier of players including affiliate management agencies, super-affiliates and specialized third 
party vendors. There are two ways to approach affiliate marketing: Company can offer an 
affiliate program to others or it can sign up to be another business’s affiliate.  
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SEARCH ENGINE OPTIMIZATION (SEO)  
 
Search engine optimization (SEO) is the process of affecting the visibility of a website or a web 
page in a search engine’s “natural” or un-paid (“organic”) search results. In general, the earlier 
(or higher ranked on the search results page), and more frequently a website appears in the 
search result list, the more visitors it will receive from the search engine users. SEO may target 
different kinds of search including image search, local search, video search, academic search, 
news search and industry-specific vertical search engines.  
 
PAY PER CLICK (PPC) 
 
Pay-per-click marketing is a way of using search engine advertising to generate clicks to your 
website rather than “earning” those clicks organically. Pay per click is good for searchers and 
advertisers. It is the best way for company’s ads since it brings low cost and greater engagement 
with the products and services. 
 
ADVANTAGESOF DIGITAL MARKETING 
 
With rapid technological developments, digital marketing has changed customers buying 
behavior. It has brought various advantages to the consumers as given below:  
 
STAY UPDATED WITH PRODUCTS OR SERVICES  
Digital marketing technologies allow the consumers to stay with the company information 
updated. Nowadays a lot of consumer can access internet any place anytime and companies are 
continuously updating information about their products or services.  
 
GREATER ENGAGEMENT  
 
With digital marketing, consumers can engage with the company’s various activities. 
Consumers can visit company’s website, read information about the products or services and 
make purchases online and provide feedback.  
 
CLEAR INFORMATION ABOUT THE PRODUCTS OR SERVICES  
 
Through digital marketing, consumers get clear information about the products or services. 
There is a little chance of misinterpretation of the information taken from sales person in a retail 
store. However, Internet provides comprehensive product information which customers can rely 
on and make purchase decision.  
 
EASY COMPARISON WITH OTHERS 
 
Since many companies are trying to promote their products or services using digital marketing, 
it is becoming the greatest advantage for the customer in terms that customers can make 
comparison among products or services by different suppliers in cost and time friendly way. 
Customers don’t need to visit a number of different retail outlets in order to gain knowledge 
about the products or services.  
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24/7 SHOPPING  
 
Since internet is available all day long, there is no time restriction for when customer wants to 
buy a product online.  
 
SHARE CONTENT OF THE PRODUCTS OR SERVICES  
 
Digital marketing gives viewers a chance to share the content of the product or services to 
others. Using digital media, one can easily transfer and get information about the characteristics 
of the product or services to others. 
 
DIGITAL MARKETING CHANNELS 
 
Digital Marketing is facilitated by multiple channels, as an advertiser one's core objective is to 
find channels which result in maximum two way communication and a better overall ROI for 
the brand.  
 
 Affiliate marketing is a type of performance-based marketing in which a business 

rewards one or more affiliates for each visitor or customer brought by the affiliate's own 
marketing efforts.  

 Display advertising is advertising on web sites. It includes many different formats and    
contains items such as text, images, flash, video, and audio. The main purpose of display 
advertising is to deliver general advertisements and brand messages to site visitors.  

 Email marketing is directly marketing a commercial message to a group of people 
using email.  In its broadest sense, every email sent to a potential or current customer 
could be considered email marketing.  

 Search engine marketing (SEM) is a form of Internet marketing that involves the 
promotion of websites by increasing their visibility in search engine results pages 
(SERPs) primarily through paid advertising. .  

 Social media are computer-mediated tools that allow people or companies to create, 
share, or exchange information, career interests, ideas, and pictures/videos in virtual 
communities and networks. 

 Asocial network is a social structure made up of a set of social actors (such as 
individuals or organizations), sets of dyadic ties, and other social interactions between 
actors.  

 In-game advertising (IGA) refers to advertising in computer and video games. IGA 
differs from advergaming, which refers to a game specifically made to advertise a 
product.  

 Online PR is very similar to traditional PR in the sense that it’s about influencing 
people rather than buying placement for brand content. The influence could result in a 
story in a magazine, newspaper or blog. It could also result in other online pick-up, 
including social media. 

 Video advertising encompasses online display advertisements such as Mid-Page Units 
(MPUs) that have video within them, but it is generally accepted that it refers to 
advertising that occurs on Internet television. It is served before, during and/or after a 
video stream on the internet. 
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4. CONCLUSION 
 
Digital channel in marketing has become essential part of strategy of many companies. 
Nowadays, even for small business owner there is a very cheap and efficient way to market 
his/her products or services. Digital marketing has no boundaries. Company can use any 
devices such as smartphones, tablets, laptops, televisions, game consoles, digital billboards, and 
media such as social media, SEO (search engine optimization), videos, content, e-mail and lot 
more to promote company itself and its products and services. Digital marketing may succeed 
more if it considers user needs as a top priority. Just like “Rome was not built in a day,” so, 
digital marketing results won’t also come without attempt, without trial (and error).  The 
watchwords “test, learn and evolve” should be at the heart of all digital marketing initiatives. 
Companies should create innovative customer experiences and specific strategies for media to 
identify the best path for driving up digital marketing performance.  
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